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Building the next chapter for organic
- What Finland can learn from Sweden
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Why is organic food

more important than ever?
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Organic supports at least 8 of
the 17 global sustainable

development goals.

Credit: Azote for Stockholm Resilience Centre, Stockholm
University CC BY-ND 3.0.
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Where we are,

and how we got here




Share of organic in retail Organic

Sweden

Coop's the The climate issue
9% organic effect The droughtin 2018
° Growth again?
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Halvering av eko-
kampanjer hos
matkedjorna
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The share of campaigns for
organic products in grocery
shops has nearly halved - from

6,7 percentin 2018 to 3,4
percentin 2025.
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Why do Swedes

buy organic




Motivators

78%
77%
75%
74%
69%
64%

Source:

Better for the environment
Better animal welfare
Protects biodiversity
Without synthetic pesticides
Fewer additives

Personal health

GFK, 2023




Barriers

80%
29%
29%
21%
17%
16%

Price

Can't find where | shop

Prefer local food

Hard to tell if a product is organic
Too short shelf-life

Don't understand the benefits

Source: GFK, 2023

Vegetariskt




Consumer concerns

PESTICIDES IN FARMING AND FOOD
4.0% increase in use of pesticides during the last 15 years.

37 Of 50 conventional products tested contained pesticide residues.

Source: Swedish Society for Nature Conservation, 2026




Consumer concerns

PESTICIDES IN FARMING AND FOOD
40% increase in use of pesticides during the last 15 years.
p g y

37 Of 50 conventional products tested contained pesticide residues.

WHAT CONSUMERS WORRY ABOUT

4/1 0 are concerned that pesticides will be in the food they eat.

7/1 0 are concerned that pesticides will harm bees and other pollinators.

Source: Swedish Society for Nature Conservation, 2026




Consumer concerns

PESTICIDES IN FARMING AND FOOD
4.0% increase in use of pesticides during the last 15 years.

37 Of 50 conventional products tested contained pesticide residues.

WHAT CONSUMERS WORRY ABOUT

4/1 0 are concerned that pesticides will be in the food they eat.

7/1 O are concerned that pesticides will harm bees and other pollinators.

DEMAND RETAIL ISN'T MEETING

2/3 consumers would like to purchase more organic if they had
the chance.

60% think retail should make it easier to choose organic.
o0 of campaigns in retail focus on organic products.

50% reduction in campaigns for organic during the last years.

Source: Swedish Society for Nature Conservation, 2026
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Three ways of

understanding the gap




1. Good intentions
meet the shelf Organic

Sweden




At home In front of the shelf

"| want to eat sustainably, treat "What's easiest to cook, tastiest,
people and the planet right.” or cheapest right now?"
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Fig.1| Twelve realities to consider as a full picture. A tool for policym
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Abstract

of inadequate, unhealthy, unsustainable and unequal diets persists. Here we argue that to get
policies and interventions working more effectively and equitably, a fresh approach is needed-one
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Using the food environment
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MISSION FOOD ENVIRONMENT

lllustration based on Christopher Turners’ conceptual
framework for food environments.
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Success stories to

build on for the future




« Health first: Coop’s 2015-16 campaign put
personal health at the centre, and shoppers
responded.

* Pushed too far: a 2017 court ruling found the
claims misleading.

* The lesson: keep health-framed messages
evidence-based and modest in their claims.




' Nudging Organic organic

Sweden

Could small changes in the food
environment be part of the solution?

International collaborative project
together with Pro Luomu, Bionext and
BioForum.




Orc_.:j.a.nic
Sweden

Design of experiments
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Results
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Organic potatoes
increased by 29%
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Sodertdlje Municipality is a
pioneer within sustainable
food in public kitchens



63% organic food in

their public kitchens.
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Diet for a green planet paved the way for their success.

.Organl.c Plant-rich, Locally
ingredients - :

Tasty & vegetables, produced in Less food
preferably

healthy pulses and season waste

from closed-

wholegrains
loop farms



What are the outcomes?

v' More engaged chefs

v’ Healthier students

v’ Support for local suppliers

v Lower climate footprint

v' Benetfits for the local economy

v Higher share of Swedish-produced
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Sweden

Organic September
A cross-industry campaign founded

in 2019 that still runs every year —
without external funding.

The campaign fully relies on the
active involvement of farmers, food
producers, grocery shops and other
stakeholders.

Campaign material for everyone to
use and re-purpose.
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1. MAT UTAN MASSOR AV E-NUMMER ‘%
2. EXTRA OMTANKE OM DJUREN - t8r dig, djuren och paturen
3. MER BIOLOGISK MANGFALD MAT UTAN MASSOR
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DU SLIPPER
MASSOR

AV E-NUMMER
T ekologisk mat och dryck tilldts
betydligt fdrre E-numer &n i annan mat.
Mr au vAljer eko undviker du alltsd
minga olika E-mumer som firgkmen,
smakkmnen, konserveringsmedel och
sdtningsmedel. Ekomaten fAr 3in smak,

konsistens och fArg frdn naturligare
ingredienser

1. GLASS

DU SUPPER MASSOR AV
E-NUMMER

Visste du att 320 E-numer & tilldtna
inom EU men att endast 33 fdr anvindas

1 ekologisk mat och dryck? I ekologiska
livsmedel tilldts varken syntetiska farg
och ssakdsmen, eller Konstgjorda kenser
verings- och sdtningsmedel. 54 nir du
till exempel vAljer ekologisk glass, sylt
och vego undviker du massor av E-mumer!

/o

"AR EKOLOGISKT
SAMRE FOR
KLIMATET?"

Exologiskt och o-ekologiskt jordbruk har
ungetdr lika stor kiimatpdverkan. En stor
fordel med eko-odling &r att man inte &r
beroende av konstgddsel som Ar en stor
Kiimatbov. Al Xonstgddsel som anvnds

1 Sverige &r ocksA importerad. I stAllet
anvinder eXo-bonden framst djurgddsel fdr
att ge ndring till sina grddor.

21 MESSAGES + SYMBOLS

DU VISAR
EXTRA OMTANKE OM
DJUREN

Kor, grisar, fAr och bios pA ekologiska
grdar bar mer plats ime.

4 ute mer f3r att beta, bdka och picka
under bar hismel. Djur pA ekoghrdar dter
dossutom mest ekologiske foder - oft
frdn den egna ghrden

CEL

2. KOTT&AGG

Vill du visa extra catanke am djuren?
VAlj ekologiskt och FRAV-mirkt! Djur pA
ekologiska ghrdar fAr mer plats inosbus
och mer tid fir att teta, bika och picka
under bar himmel. De dter dessutam
mestadels ekologiskt foder - ofta fran
den egna gArden

"KAN EKOLOGISK
ODLING FODA JORDENS
BEFOLKNING?"

Det gAr att f3da virlden med ekologiskt
Jordbruk am vi samtidigt minskar
matsvinnet, odlar mindre djurfoder och mer
av sAnt sam vi mAnniskor kan Ata direkt
Det rader inte matbrist i virlden i dag

- maten ricker mer An vAl till att f3da
alla. Visste du att vi i Sverige slanger
15 kg Atbar mat per person varje Ar?

DU VALJER BORT
NATURFRAMMANDE
BEKAMPNINGSMEDEL

P4 ekologiska grdar anvinds inga
paturfrimmande bekdmpningsmedel som kan
spridas i paturen och bamna i maten vi
ska ata

&4
QOTATIS

DU VALJER BORT NATURFRAMMANDE
BEXAMPNING SMEDEL

Visste du att potatisen ir en av de
grddor sam besprutas mest i Sverige?

PA ekologiska ghrdar anvinds inga
naturfrimmande bekdzpningsmedel som kan
spridas & naturen.

"GER EKOLOGISKT
JORDBRUK LAGRE
SKORDAR?"

Det stAmmer att skdrdarna ofta &r ldgre
p4 eko-ghrdar. Men eko-binder producerar
inte bara mat pA sin gdrd. De producerar
ocksd mer biologisk mAngfald, birdigare
jordar och remare vatten &n o-ekologiska
gérdar. PA 34 vis vAmas ocksd viktiga
ekosystemtjanster! Visste du att art
rikedomen av pollinerare i gemomsnitt &r
30 procent higre ph eko-gArdar?

%

DU GOR LIVET
LATTARE FOR
HUMLOR OCH BIN

Antalet bumlor, bin och andra viktiga
pollinerare minskar drastiskt i virlden
PA ekologiska ghrdar &r artrikedomen av
pollinerare & genamsnitt 30N strre

Dot beror framfdr allt pd att man inte
anvinder naturfrimande bekAspningsmedel

4

4. MJOLK

DU GOR LIVET LATTARE
FOR POLUNERARE

Ibland kan en krona gdra stor skillnadi
= t ndr du vAljer ekologisk mIBLK
Don kommer frdn ghrdar ddc korma fAr vara
ute och beta mera. Betande kor bAller
landskapet ippet och skapar en gynnsam
138 f3r buslor och bin. Visste du att
artrikedamen av pollinerare i genomsnitt
A&r %0 N stdrre pA ekologiska gArdar?

"AR DET BATTRE ATT
VALJA NARPRODUCERAT
AN EK0?"

NArproducerat & ett knepigt begrepp
ofterson det saknar tydlig definition
Ddrfr Ar dot inte sjdlvklart att
nArproducerat &r mindre miljdbelastands
Exologiskt Ar dAremot tydligt definierat
onligt lagen. NAr du vAljer eko-mat
stdttar du lantbrukare som inte anvinder
importerade insatsvaror som klimatskadlig

ocl
medel. PA sA sdtt blir eko mer lokalt!

DU SKYDDAR _
DRICKSVATTNET, SJOAR
OCH HAV

P4 ekologiska ghrdar odlas rotfrukter,
spannmAl och andra grddor utan
raturfrdmmande bekirpningsmedel som kan
sprida sig till vAre dricksvatten, sjdar
och bav

36

5.APPLE

DU SXYDDAR DRICKSVATTNET.
SJOAR OCH HAV

Kople som dpple? Nir &u valjer dpplen
frdn ekologiska gArdar minskar G prid
ningen av maturfrimande bekimpningsme

del till dricksvattnet, sjdar och bav. Du

minskar ocksd risken att f4 1 dig rester
av bekhmpningsmedel frAn frukten. Aven
o-ekologiska dppelodlingar i Sverige be
sprutas faktiskt en bel del

A

ANVANDS KEMISKA

BEKAMPNINGSMEDEL

AVEN | EKOLOGISK
ODLING?"

1 eko-odling anvinder man frimst paturliga
metoder tr ate hantera ogrds, skadedjur
och migelangrepp. De kemiska preparat som
&r tilldtoa Ar till exewpel vegetabiliska
oljor, feromoner och sdpa. De kemiska
DekArpningsmedel som tilldts inom
o-akologisk odling kan dAremot fora med
sig stdrre risker for minniskors bilsa och
miljdn

6.

DU SAGER NEJ TILL
KLIMATSKADLIG
KONSTGODSEL

Bde tillverkaing och anvindning av
Konstgidsel pverkar Kiimatet negative
500 000 ton CO's - sA mycket vAxtbusgaser
sparar Sverige in varje Ar genom att
Xologiska lantbrukare inte anvinder
importersd konstgddsel

det vill sdga
n insats fdr

Med rent myL i pAser
okologiskt - 54 kan cu gdra
klimatet! Dot bercr A att ekologiska
girdar inte anvinder konstgidsel som
orsakar stora vAxthusgasutsiipp. I
stallet anvinds frimst vixtrester och
djurgbdsel fir att ge nAring till
grédorna

Exo-maten Ar fortfarande lite dyrare.
Det Ar fdr att ekcbonden bebiver fA mer
Detalt fir alla de nyttor som skapas pd
gArdsniva. Genom att betala lite mer f3r
oko-maten 54 ser du till att eko-bonden
kan fortsitta site vikeiga arbete. Nir du
betalar lite extra for eko fAr du fler
bunlor och bin, renare dricksvatten,
bdrdigare matjordar, bittre djuromsorg och
mat med betydligt fdrre E-mumer pd kdpet

Eologiska lantbrukare fAr inte anvinda
Kiimatskadlig konstgddsel. Isthllet
anvinder de framst djurgddsel och
vixtroster f3r att byuga birdiga,
niringsrika matjordar som mylirar av Liv

7 HAVREGRYN

DU VARNAR OM VARA
'MATJORDAR

Du fAr birdigare matjordar med ekologisk
grst! Mir du vAljer ekologiska havregryn
stdtear du ghrdar sam gymar livet
under marken, till exempel md, viktigs
nedbrytarorganismer och daggmaskar

AR Dﬂ; VERKLIGEN
NAGON SOM

KONTROLLERAR EKO-

MATEN ORDENTLIGT?"

ALL mat som sAL3s eller marknadstdrs som
ekologisk inom EU, mdste vara kontrollerad
av ett oberoende certifieringsorgan

Dot betyder att ndgon ansan dn den

som odlar, producerar eller saljer bar
granskat och Xontrollerat varje steg i
livsmedelskedjan. Och du 3om Konsuwnt Kan
Xnna trygg med att maten bar producerats
enligt eko-reglerna. Titta efter EU-ldvet
eller KRAV-mirket nir du handla
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To summarise...




What Finland can learn

Don’t let a good message
overpromise

The Organic Effect moved shoppers, then
became a legal liability, but also led to the
creation of Organic September and a strong
communication platform for organic.

Don’t assume growth is permanent

Sweden's 7,2% peak in 2016 halved within a
decade. The lesson isn't to slow down — it's to
plan now for what keeps growth in place.

Change the shelf and the menu

Nudging Organic and Soédertéalje redesigned
where people shop and eat, showing that small
shifts in the food environment along with better
procurement strategies can make a big
difference.

You're behind in the shop,
not on the farm

13.9% of Finnish farmland is organic, against
15.9% in Sweden.

Organic
Sweden



Three messages to close on SN

1

Close the gap

AIM FOR

Make organic the easy, obvious
choice in the moment — not just the
"right" one.

DO NOW

Pilot pro-self in-store messaging
(health, taste, quality — not just
planet) on two or three products
this year, where price and visibility
are already close enough to win.



Three messages to close on

1

Close the gap

AIM FOR

Make organic the easy, obvious
choice in the moment — not just the
"right" one.

DO NOW

Pilot pro-self in-store messaging
(health, taste, quality — not just
planet) on two or three products
this year, where price and visibility
are already close enough to win.

2

Make your national
target real

AIM FOR
Increased organic share while

also focusing on local Finnish
food.

DO NOW

Turn awareness of the 25%-by-
2030 target into procurement
rules and strategy.

Sweden



Three messages to close on

1

Close the gap

AIM FOR

Make organic the easy, obvious
choice in the moment — not just the
"right" one.

DO NOW

Pilot pro-self in-store messaging
(health, taste, quality — not just
planet) on two or three products
this year, where price and visibility
are already close enough to win.

2

Make your national
target real

AIM FOR
Increased organic share while

also focusing on local Finnish
food.

DO NOW

Turn awareness of the 25%-by-
2030 target into procurement
rules.

3

Build something that
survives a bad year

AIM FOR

Growth that holds through
inflation, war and the next
crisis.

DO NOW
Lock today’s momentum into a
target or partnership a budget
can't cut.

Organic
Sweden
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www.organicsweden.se



