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Policy, communication, marketing and trade association as well as advisory services

* 1,500 organic farmers are members through local farmers’
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Paving the way to success — Political framewor’ .
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Danes love organic food

« Denmark has the highest market share (13.0% in 2021) in the world of
organic food and beverages

» Total organic sale reached 2.55 billion Euro in 2021

Market share %
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/_13% in 2021
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Distribution of organic sales in Denmark,
2021 (DKK billion)

Retail and online

® Food service

m Food markets, farm

i shops, etc.

Total sales reached DKK 19.0 billion ~ 2.55 billion € (provisional)
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Organic share of the retail market in 2020

Market share, %
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The ”"organic stairs” in Denmark
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The Organic Cuisine Labels

Danish certification system for large-scale kitchens (restaurants, school kitchens, catering

Bronze Silver Gold

CIMICINIC)

30-60% organic 60-90% organic 90-100% organic

Noget at leve af. Noget at leve for.



Export of
organic foods
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Initiatives to increase export of
organic food

The government’s food cluster action plan Other initiatives
2022-2023
« Task force for export of

« Strengthen export promotion efforts at a organic food

time of great uncertainty

 F@L - Foundation for ‘
« Establishment of the Forum for Food Organic Farming 4% 1
Cluster Exports ;
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Foreign trade in organic products

Million DKK
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Organic foreign trade, by main product

groups in 2020
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Dairy Meat

Source: Danmarks Statistik
*Includes milk powder, children’s nutrition, rice, pasta, etc.
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Eggs

Fruit &
Vegetables

Grain &
Feed

Sugatr,
honey

Coffee, tea,
cocoa, etc.

Beverages Other food
products*




Foreign trade in organic products
— broken down by countries

million DKK
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Development of organic sales in selected
countries (1)

billion EUR
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Development of organic sales in selected
countries (2)

billion EUR
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Export promotion

Participation on international fairs % — y
* Anuga, SIAL Paris, Tutto Food, Biofach China T BIOFACHCHINA
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Export promotion

Participation on “Danish Days” and “Danish Weeks”
« Danish Days in Daikanyama, Japan
« Danish Weeks in KaDeWe and Alsterhaus, Germany
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Export promotion

PR — activities and press
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Export promotion

Matchmaking / Digital promotion

GASA Odense

Jorn Malte Rahn
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Noget at leve af. Noget at leve for.




Export promotion

Stakeholders: Seminars, delegation visits

Noget at leve af. Noget at leve for.



Thank you
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