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We don’t invest in 

technology. We’re 

always investing in 

a business problem.

- Our approach to technology





Source: Taloustutkimus 2018.
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ALWAYS-ON CAMPAIGN
LONG -TERM 

PLATFORM VISIBILITY

SHORT-TERM





FROMFINLAND

POC IN FINLAND, 

REAL IMPACT WHERE 

IT MATTERS MORE

WITH LOVE







Elintarvikepäivä 2019: ”Onko vastuullisuus kuluttajalle pala kakkua vai koko kakku?” Juuli Seppälä
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1. SET A LONG-TERM VISION THAT RESONATES 

WITH YOUR BRAND AND THE MARKET (WHY)

2. USE TECHNOLOGY TO GET THERE (HOW)

3. START SMALL, GET PEOPLE EXCITED,

LEARN & SCALE UP (WHAT)
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THANK YOU.
@tomisiren tomi.siren@arlafoods.com


